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Creating New Opportunities
for Our Tourism Through Partnership

2009 was an extraordinarily challenging year for the global and Hong
Kong's tourism industry. Notwithstanding the tough conditions, our
visitor arrivals increased by 0.3% to 29.59 million for the year ended
December 2009. We also registered positive gain of 3.2% in total
tourism receipts, which totalled HK$162.89 billion.

The results were neither accidental nor coincidental, but the fruit
of collaboration between the HKTB, the Government, as well as the
tourism, catering, retail and hospitality sectors. During the past year,
this spirit of partnership underpinned our marketing activities — from
mega events to tactical promotions and travel missions.

With the support of the Government and the Board, we realigned our
market prioritisation, focusing our resources on 18 key source markets.
As well as intensifying marketing effort in mainland China and a
number of short-haul markets that were less affected by the economic
downturn, investment was also raised on the emerging markets of
India, Russia and the Middle East, which provided new engines of
growth for our tourism.

To generate immediate returns for our business, we worked closely with
air carriers and tour operators and promoted vigorously competitive
packages to drive arrivals during the peak summer season, especially
after the HIN1 influenza outbreak.
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We designated 2009 as the Hong Kong Food and Wine Year to create
greater hype and excitement for our destination. This theme was
inspired by the elimination of wine duty by the SAR Government and
the publication of the Michelin Guide on Hong Kong, which provided
excellent opportunities to showcase our city’s world-class wining
and dining experience. The highlight of the year was the first-ever
Hong Kong Wine and Dine Festival at the West Kowloon Waterfront
Promenade in October 2009. The event attracted over 70,000 locals
and visitors and was rated one of the world’s top festivals of its kind on
ForbesTraveler.com.

We also introduced the ‘Great Outdoors Hong Kong! promotion in
October 2009 in the run-up to the annual Oxfam Trailwalker to further
invoke fresh perspectives of our city. The campaign highlighted our
hiking trails and spectacular natural landscapes to visitors from South
China and other short-haul markets, including Taiwan, Japan and South
Korea.

To capitalise on the exploding and evolving world of information
technology, we put significant focus on digital marketing. New
channels, such as online games, mobile apps and blogs, were deployed,
and social networks were used for connecting with customers. Through
partnerships with some of the world’s most influential media brands,
such as National Geographic and Discovery channels, we sent images
of Hong Kong to the homes of millions of TV viewers across the globe.

Our partnership also took the form of strategic alliances with
neighbouring destinations, such as with Japan on the ‘Hong Kong -
Japan Tourism Exchange Year, and with mainland China on a range
of multi-destination itineraries for long-haul travellers. By sharing
resources and joining hands on overseas marketing, we showed
how co-operation can open the door to a wealth of new tourism
opportunities.

Our Meetings and Exhibitions Hong Kong (MEHK) Office continued its
mission to provide support to MICE (meetings, incentives, conventions
and exhibitions) events in 2009, making use of the additional funding
provided by the Government. Out of the 1,000 events we supported,
590 would be held in Hong Kong in 2009-2013, bringing in more than
150,000 additional MICE visitors.

| would like to thank all partners, including our community, for
supportingand working togetherwith usinwhathad beenanextremely
tough year for our tourism industry. | am also deeply thankful for the
guidance of the Board, as well as the hard work of each and every one
of my colleagues. We have a great team of people and | am proud to
be part of it.

As | am writing this statement, the global economy continues to
improve and our tourism performance has reverted to positive growth.
| am certain that with the strength of the partnerships we have forged,
we will create many more growth opportunities in the years to come.

Anthony Lau
Executive Director

Executive Director’s Statement

mEmmey

AR EBMBREEEH - LIk CRZEER) #
HEBIRNEZE  IREB/AI2009FER "EEEB
FEREF , EEEBERNEEERER @ ILARES
IR - 2FENERE Z2009F 10ARAN
BEEBERBERN "HBRBESKE ) - BXEE
R YBBATtELZTRARESHE  BER (Bh
7Y #EEERIForbesTraveler.comal A2 R+ ASSE(EE
fig o

FIF10R  IRBEBHEL T 2N HEBT2EME!
RE EEF-EMERRERERSE — TRGRT
B BRI FEER - LAEE  RANREESE
BHBKE  BRABNERERBERZE - FMM
REBEBHEN—ME °

ENREREEMAE  RE/TRBEEER 2
BETREEEDE - BEMLES - FRERRERN
Figas BB M8 - B EERE - TMINE
AR ENNWEBRESF - PINESMEREE KRR
B BEBWRBERE  BAAERSHMNERE
=,

IREE R R BT T 2 S SRR - BIANER B ARSI

TEBBRAREXORE ) - WE—FINRER M
B RRBIREFRR LT - ELAFRT
g BRPBBAZTERLNGINGCHERE - FHRH
AP o

RBEBNEELEREEREIINMEEE B BTN
SNEEFR » 120094 5iB38 1,000IB B E BN Rt %
BR3% - B AYBS90IEEIE BN 2009F 20 1347F
EBBRT  BERDBEINERB1SERERIRE °

BREfEILHKE - KAMBEEFERH  BREIRAA
T 2AXFIRER > DBF—EEHRERIE
B AT ERSEEG2RMEMNES > DIRIRER
EFBARERFLAE - HAMMAHEHNEREREIS

% o

BB BPHLBELFERE - B8NIKRERER
EERF - BFRE - BREAKATHENAIFRE
BIERERABIRERNARIRBR - AIEELHK -

BeE
I F b

Hong Kong Tourism Board Annual Report 2009/10

19



